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El rol de las redes sociales en la 
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Social media engagement model

McCay-Peet & Quan-Haase, 2017
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Processing Information & 
Assessing Credibility Online

Metzger 2007
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Overarching Findings

(1) Engagement beyond liking, commenting or sharing with 
visual content about prevention (food/diet) shared by friends

(2) Engagement with cancer prevention and screening 
(mis)information is influenced by culture

(3) Sources appear to enhance engagement with (or be more 
important than) culturally-relevant content 

(4) Engagement may lead to (potentially harmful) actions that 
are not always evidence-based

Rivera, Y.M. (2020) Exploring cancer prevention and screening information engagement on Facebook among U.S. 
Latinos. [Doctoral dissertation, Johns Hopkins University]. ProQuest Dissertations Publishing



Twitter: @yriveraPhDTwitter: @yriveraPhD

Message

Source

Audience

Culture influences interpretation

Previous knowledge
Identity

Post virality

Logo/Names

CuesHeuristics
Endorsement

Reputation
Consistency

Self-confirmation
Expectancy violation

Persuasive intent

Credibility assessments

Metzger & Flanagin, 2013
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Interdisciplinary Implications 
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